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The fragrance of light: shop design for all the senses 
The Linari showroom & flagship store in Hamburg 
 
Synaesthetic architecture and multisensory marketing – these are long-term trends, 
especially in the area of retail and brand architecture. But they cannot be realised with the 
simple application of the latest media hype and striking effects. When all the senses are 
targeted at the same time resources must be used subtly and with lots of planning 
sensitivity. Planners and companies that work with such approaches are able to report very 
positive experience. For example, Linari from Hamburg – a brand specialised in room 
fragrances: for private individuals where the range has been expanded to include classic 
perfumes and soaps, and also for companies – especially in the retail, restaurant, hotel and 
wellness sectors. 
 
A homogenous brand experience 
 
Linari has grown rapidly in the last few years and this is why it recently moved to new premises. 
The company has found a new home in the Jaffe12 industrial site in Hamburg-Wilhelmsburg. 
The industrial complex designed by the Hamburg office A-Quadrat architects + engineers for the 
project developer E.H. Puhst is located right on the Elbe. On the site of the former Palmin works, 
modern halls, offices, commercial studios, production and service areas now extend over a gross 
floor area of around 7000 m2. 
 
In the prestigious Linari showroom and flagship store those interested can gain a personal 
impression of the entire range and also buy the products on site. Exclusively designed spaces are 
available for presentations and training. At the same time the Hamburg site can also be regarded 
as a model for future shop-in-shop areas or independent Linari shops worldwide. Together with 
the interior designers from HanseLoft, who also acted as the general contractor, a shining 
example of multi-sensory design has been created that is both sensuous and minimalist: space, 
light, shapes, fragrance, sound and pictures combine to offer visitors an emotional and 
harmonious brand experience. 
 
The Linari showroom is on the ground floor of the striking block "Dock 2" – one of the two new 
buildings at Jaffe12. The floor-to-ceiling windows of the showroom allow a look inside and 
make the illuminated room a real eye-catcher on the site, also at night.  
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"Our task was to perfectly present the products and to underline their exclusiveness and high 
quality," says Dominik Theim, interior designer and partner at HanseLoft, describing the 
briefing.  
 
The colour scheme was pre-specified by Linari's corporate design: there are clear black and 
white contrasts, sparingly accentuated with gold tones. With natural concrete walls and ceilings 
the showroom does not hide its industrial context. The room was completely fitted with 
installations offering storage space and product shelves in high-gloss black and white materials. 
The products themselves are always readily accessible in push-to-open drawers fitted below 
them. A light band with RGB technology with coloured backlighting printed with a stripe pattern 
is flush with the ceiling. A functional pillar in the room is clad with shimmering golden metallic 
tiles and conceals the entire multimedia installation for a laptop, flat screen, printer and EC cash. 
 
Balanced lighting components 
 
A presentation table made of Corian is attached to this pillar, above which a central light box 
floats. The light box and light band reduce the room height visually from more than 4.30 m to a 
pleasant 3 m. The lighting concept in the Linari showroom combines various lighting 
components such as the RGB light band, integrated shelf lighting, decorative suspended 
luminaires and narrow-beam LED spots to showcase the room and the exhibits. For the 
implementation Dominik Theim obtained support from the retail specialists from BÄRO. "The 
challenge in a showroom like this is to accommodate the various usage scenarios", says Christof 
Volmer, Marketing Director and Member of the Management Board at BÄRO, looking back at 
the project: "Together with the interior designers our team of consultants developed a lighting 
concept with a light balance between the various lighting components."  
 
While the luminous surfaces of the light boxes and light bands initially shape the impression of 
the room, narrow-beam LED spots from BÄRO's current ID series accentuate products and 
decorative objects and also brilliantly illuminate the presentation table. This ensures that the 
Linari products are perfectly showcased for customer talks.  
 
Multimedia scenarios 
 
With black housings and mounted on a black suspended DALI track, the spotlights are technical 
architectural details with a high-quality design. Their very narrow beam hybrid optics reduce 
annoying scattered light so that the effect of the illuminated surfaces is not reduced and this also 
reduces the risk of reflected glare on the high-gloss surfaces. The fresh white of the LED light 
colour 835 used emphasises the avant-garde interior design.  
 
For multimedia scenarios the DALI-compatible spotlights of the lighting system are connected to 
a control system made by Loxone via a corresponding gateway. More than 10 different scenarios 
can be activated via an app with wi-fi, but also with the integrated buttons. These integrate the 
general lighting and the spots from BÄRO, the display window cubes illuminated with RGB-
LED, the decorative suspended luminaires and also the background music through a Sonos 
system. The lighting for the product presentation is certainly the decisive factor in this concept: 
the presentation with light evokes emotions; it creates an attractive contrast to the clear structure 
of the interior and can be individually adjusted to suit the occasion and the season. 
 
Client: Linari GmbH, Hamburg 
Interior Designer: HanseLoft, Buxtehude, www.hanseloft.info 
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04  Narrow-beam LED spots from BÄRO‘s current ID series accen-
tuate products and decorative objects and also brilliantly illuminate 
the presentation table.

02  Subtle presentations rather than striking effects appeal to all 
the senses. Lighting plays a very special role here.

01  Linari has grown rapidly in the last few years and this is why 
it recently moved to new premises. The company has found a new 
home in the Jaffe12 industrial site in Hamburg-Wilhelmsburg.

03  The Linari showroom boasts a dynamic lighting concept based 
on illuminated surfaces, track-mounted spotlights and suspended 
luminaires.

05  Stored lighting scenarios can be activated. They serve different 
purposes, can take up seasonal atmospheres or be fine-tuned to 
specific occasions.

06  The presentation with light evokes emotions; it creates an attrac-
tive contrast to the clear structure of the interior.
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08, 09  The Hamburg site can also be regarded as a model for 
future shop-in-shop areas or independent Linari shops worldwide.

07  Even outside opening hours a look through the floor-to-ceiling 
windows conveys exclusiveness and authentic branding – a dis-
play window in the best sense of the word.
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